





FALL ‘07 RUNWAY REPORT 


Raienives when Diana Vree- 
land uttered her now famous 
pronouncement, “pink is the 
navy blue of India”? Well, fast 
forward a few years to fall ‘07s 
designer collections where FI can 
unequivocally state that char- 
coal/slate/coal/pewter and gray is 
the new black. It became readily 
apparent that next fall the mood 
is definitely somber. Shades of 

- black and gray were everywhere, 
both on and off the runways. Oc- 
casionally when color did appear 
it made us sit up and take notice. 


However, for the most part, auster- 
ity reigned: the toughness leavened 


with metallic silver, bronze or 
pewter accents or strikingly bold 


embellishments such as chunky 
faceted stones, sequins and studs. 


Is fashion reacting to the chaos of 


the times? Perhaps. 


We noted that inspiration spanned 
the decades, from turn-ofthe-cen- 
tury Russia and the bohemian 
1920’s, to mid-century modernism 
and the space age ‘60s. What did 


appear constantly were knits — 


continued on page 2 


FALL 2007 AT THE MEN’S SHOWS 


-The American men’s collections, 
like the'women’s, have evolved 
into an exercise in asserting one’s 
individuality. This is particularly 
evident with Duckie Brown and 
Andrew Buckler who attract a 
more adventurous dresser, while 
designers such as John Bartlett, 
Perry Ellis, and John Varvatos - 


will appeal to men who want just 


a little edge on beautifully made, 
more traditional jackets, trousers, 
and knitwear. Urban. brands such 


as Evisu are drawing interest out- 
side of their initial demographic, 
and veering in a more mainstream, 
wearable direction. Additionally, 
this season, in men’s accessories, 
which is not an area that typically 
raises consumer excitement to 
Aizzying heights, as do the latest 


~ women’s LV bags, we’re pleased to 


report on Andrew Buckler’s new 
Winklepicker shoe line. Here is a 
line that introduced fun and light- 
ness into the usually straitlaced 
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DUCKIE BROWN 


“FALL FORECAST” continued from p. 1 


chunky, textured, oversized, lush or 
cozy. Time and again we saw a pro- 
liferation of sweaters, most often 
casually tossed over the flimsiest of 
dresses and layering pieces, offering 
the wearer a study in contrasts and 
an enveloping sense of security. 


Precise tailoring was another direc- 
tion that many designers favored. 
Spring’s overblown bubble and bell 
skirts have shrunk to more wear- 
able proportions, replaced by tulip 
shapes and intricately sculpted or 
sharp, origami pleated silhouettes, 
while jackets still hovered at the 
hip, with swing shapes and short 
sleeves the dominant element. 
Jumpers, shirtdresses, tunics, 
strapless and empire mini styles 
carried over from spring, with a 
overwhelming emphasis placed on 
cocktail and after-dark dressing. 


PETER SOM continued to play to 
the young social set with an em- 
broidered, short swingy broadtail 
peplum jacket atop a print silk voile 
shirtdress, an oyster gray sweater 
dress and a puff sleeved navy wool 
twill stylized pea coat — all perfect 
for lunching at Swifty’s or chairing 
a junior committee meeting. After 
dark, there are pretty little wool 
crepe dinner dresses in shale and 
midnight EVISU “tributes the 
coming together of the east and 
west, in Japan and the U.S.” While 
the collection leaned a bit too heav- 
ily on this theme, what worked best 
were the knits, especially the ripple 
stitched bow cardigan over a tee- 
shirt dress and a charming cream 
color fisherman shawl neck sweater 
shown with tailored white pants. 


Evisu’s waxed cotton trench was 
another strong fall entry. 


VERA WANG showed a gorgeous 
collection that showcased her 
charismatic stamp. Like the great 
designers (Beene, Chanel, Alaia, 
Ralph Rucci), her creations can be 
immediately identified as belong- 
ing to no one else. Always roman- 
tic, artsy, extravagant and intricate, 
Wang isn’t afraid to take chances. 
For fall, she depicted a romantic 
narrative centered-around early 
20th century Russia. She layered 
luxurious fabrics with undershirts, 
workman’s sweaters or Cossack 
shirts. The new narrow volume, 
soft or strictly tailored, appeared in 
featherweight wools, felts, boucles 
and techno silks. Models strolled 
the runway wearing glamorous ver- 
sions of the traditional “babushka” 
headscarf. Outstanding was a 
black /brown taffeta embroidered 
and padded, military collared shift; 
the charcoal merino polo sweater 
with placket detail over black 

wool cropped pants with multi- 
dart detailing; the black wool felt 
dress with draped skirt and double 
pinched pleat sleeve. Wang piled 
on the layers beautifully with her 
sleeveless black shearling cutaway 
coat over black techno chevron tu- 
nic, with moonstone necklace, over 
a gray poplin Ikat print men’s dress 
shirt and slipper satin ankle length 
peasant pants in metallic bronze. 


ELIE TAHARI came up with an- 
other stunning collection, inspired 
this season by the mod “60s. Shift 
dresses are key, enhanced with 
luxurious fabrics, a primarily gray 


color palette, plus subtle metal- 


lics and bold accents. There was a 
_ terrific silver brocade halter A-line 


number that charmed us. Also 
typical of the collection was a gray 
metallic wool, cropped bomber 
jacket with full sleeves shown over 
a mocha cashmere turtleneck and 
full skirt in gray satin. Also perfect 
— the flyaway crop jackets, skinny 
stretch pants, sequin and chiffon 
cocktail dresses and a fabulous 
mod look coat in shiny navy 
patent. PORTS 1961 presented 

a highly styled, cerebral collece  _ 
tion ideal for the fashion-forward 
customer. “Inspired by the organic 
architecture of the Icelandic land- 
scape”, the collection focused on 
an interplay between traditional 
craftsmanship and modernism in 
a color palette drawn from nature 
(think stone, peat, lava, concrete). 
We loved the architectural influ- 
ences found throughout in a repeti- 
tion of structured looks, organic 
shapes and manipulated tailoring. 
Twisted ropes and Lurex encased 
woolen yarns were intermixed with 
felt, patent, pewter, plastic and 
wood, thus recalling the unusual 
material combinations of postwar 
architecture and design. The show 
got off to a strong start with a 
group of lava gray wool/cashmere 
coats, with either laminated trim 
or wadded piping, then segued to a 
magma colored metalline twill lan- 
tern shaped dress, a brushed wool 
coat in peat layered over a tucked 
cotton shirtdress and herringbone 
lace wadded skirt in birch. 


A swirling black/ivory pattern 
found on a Peruvian vase inspired 


continued on page 4 






This season’s predominant color 
story for most of the collections is 
eray accented with purple, in all 
tones of lilac and lavender. Flashes 
of metallic and sparkle add real life 
and shine while gloves, as seen in 
the Marc Jacobs show, and glitter- 
ing hosiery, as seen at Miss Sixty 
and Threeasfour, are unexpected 
nice touches that skillfully com- 
plete the different looks. The fol- 
lowing are designer collections that 
stood out in this gray season. 


CALVIN KLEIN 

The cream of this season’s gray 
crop was found in the fall ‘07 
Calvin Klein Collection. Luxurious 
fabrics prevailed, such as the char- 
coal wool/silk piqué fashioned into 
_a notched lapel box pleat jacket, 
molded leg stirrup pant, a raglan 
sleeve hooded jacket, and pleated 
molded knee length skirt, worn 
with a sleek wow inducing sphinx 
razored shearling double-cropped 
sleeve jacket. There were also rich 
ripened colors such as the azure 
and lapis wool dresses. Also eye- 
catching was the Swarovski crystal 
embroidery in the eveningwear. 


MARC JACOBS 

Oh, sophisticated lady! A most 
suitable phrase to describe the 
picture perfect Marc Jacobs runway 
show and collection, where the 
overall silhouette was long, lean 
and clean. Most of the models 
wore knit crown fedora or cloche 
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A SEA OF GRAY WITH 






WAVES OF LIGHT 





MARC JACOBS 


“MENSWEAR” continued from page 1 


‘New York men’s shows. 


This season too, a new groom- 

ing trend emerges: as men have 
slowly but steadily moved towards 
a more styled appearance, they've 
embraced the idea of a daily 
skincare regime. Although, this 
doesn’t mean they'll be booking a 
manicure/pedicure and facial on a 
weekly basis, most are heeding the 
dermatologists’ advice and are us- 
ing sunscreen regularly. We recent 
ly discovered the Menscience line. 






REBECCA TAYLOR 











The line is comprised of a range of 
basic skincare products including 
their popular Ti02 Sunblock SPF 
30, which is a quantum leap ahead 
of the pasty high numbered sun- 
screens on the market a few years 
ago that never seemed to fully ab- 
sorb into one’s skin. This line will 
appeal to men across the board as 
it “avoids distractions such as fancy 
packaging or marketing fluff.” 


JOHN BARTLETT 


Mr. Bartlett’s man this season went 


for a 1950’s Harvard BMOC (Big 
man on campus) look that re- 
minded us of George Hamilton in 
the movie classic Where The Boys 
Ae. Cable knit vests in camel, 
cream argyle sweaters and a brown 
hound’stooth suit accessorized 
with a cream cable muffler keep 
him warm when he travels across 
the quad to pick up his girlfriend 
for a night on the town. Hair is 
either buzzed short or cut short 
with Brylcreem-like cowlicks, giving 
the guys a sexy just out of bed de- 
meanor, which is also Mr. Bartlett’s 
signature hairstyle. 


For outerwear, there’s a brown 
leather bomber jacket with an 
upturned lamb collar, and a loden 
ereen wool zip-front jacket with 
leather epaulettes. For warmer fall 
days, a forest green block print 
sweater. Suits are boxy and broad 
shouldered this season, and double 
vented referencing the ‘20s zoot 
suit. Sixties mod was also refer- 
enced via the black, scarlet, and 
eray color block turtleneck and 
black drainpipe pants. 


DUCKIE BROWN MENSWEAR 
COLLECTION 

We had an opportunity to go Back 
stage with Duckie Brown’s Daniel 
Silver, for a few pre-show remarks. 


The teninch kilt is not actually a kilt, 
but a cummerbund, that was made in 
the Lochlaron Mill, a very old factory 
in Scotland. Duckie Brown is about 
our lives and the people we know. 
Steven’s brother (Steven Cox is the 
other half of Duckie Brown), who 
actually is an English stockbroker dude, 
was the inspiration for the Denver 


continued on page 8 
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“FALL FORECAST” continued from page 2 


NICOLE MILLER this season 
with striking results. Miller reinter- 
preted this in both a three-button, 
“Chulucanas” jacquard coat and 
skirt. The latter was shown with a 
belted black twill jacket, detailed 
with Peruvian buttons. Knits with 
an ethnic flavor were prevalent 
throughout the collection, Out- 
standing was an alpaca poncho 
sweater over an embroidered shirt 
and skirt in black crepe and gray 
flannel. Adding to the ethnic 
flavor, the adorable patterned knit 
caps and felt bowler hats that were 


shown with many of the ensembles. 


Miller also mixed patterns with a 
sure hand as in her “Huari” print 
wool flare coat over striped wool 
skirt and a Peruvian embroidered 
crisp white poplin tunic shirt with 
wool striped skirt. Miller also of 
fered some terrific little dresses, in : 
particular an olive/black quilted, 
empire waist dress with controlled 
fullness and metal bodice and a 
black stretch crepe number with 
contrast color scarf panel inset. 
Definitely red carpet worthy was a 
show-stopping silver jacquard strap- 
less gown. REBECCA TAYLOR 
presented a charming feminine 
collection with a hint of vintage 
thrown in. Her girls will be dressed 
in fragile silk layers, pretty textured 
wools and voluminous sweaters. 
Cocoon-shaped, textured coats and 
luxurious knits were embellished 
with metal, enhanced by highlights 
of grays and silvers. Reinforcing 
the “girly” image were the cute 
patent shoes worn with tights. 
Simply adorable were Taylor’s 

coats and jackets, particularly her 
sparkly black/silver tulle jacket | 
with shirred yoke atop a cashmere 
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dress, a nail-head embellished coat 
and a cream color fly front cocoon 
shape coat over gabardine trousers. 
Also very pretty was a 314 sleeved, 
crochet mohair knit tunic. unex- 
pectedly topping a gold sparkle 
tulle mini and ribbed tights, and © 
the fawn color stenciled rose dress 
with a gorgeous cable knit sweater 
jacket. 


While FI took note of many fine 
collections, space limitations neces- 
sitate zeroing-in on high points 
from the following designer lines: 
DOMENICO VACCA offered 
luxurious hand-made tailored 
clothing. Very elegant were his fur 
trimmed cashmere coats, jewel. 
belted satin trousers, a gorgeous 
black velvet grosgrain trimmed 
reefer, the reversible cashmere/ 
deerskin bomber jacket, the fluid 
silk charmeuse cocktail numbers 
and a long dress with cowl draped 
back and Swarovski crystal criss- 
cross straps. ANNA SUI showed 
fabulous sweaters in a season rife 
with knits. Outstanding was her - 
chunky cable knit long cardigan 

in winter orchid, a paprika/pur- 
ple wool cardigan shown over a 
chocolate turtleneck and printed 
wool challis dress, and a gorgeous 
jacquard hooded coat in a choco- 
late/orange chunky yarn. Especially 
attractive were Sui’s coats, such as 
the mixed wool tweed shown atop 
a velvet trimmed black wool sweat- 
er and matching tweed skirt, and a 
black chevron wool cape. Y & Kei’s 
outerwear pieces and furs were ter- 
rific, namely a pewter angora/wool 
tulip-shaped coat with rosette col- 
lar, the cute navy silk jacquard crop 


jacket and bubble coat, the youth- 


- ful sheared mink puff sleeved coat, 


and a chic dove gray, empire waist 
mink and cropped jacket, paired 


_ with a black silk tank and dark gray 


metallic wool cigarette pants. J. 
SONG?’s jackets were noteworthy; 
particularly the intricately hand- 
woven checked elongated jacket in 
natural/chocolate, an ivory/choco- 
late crepe jacket with floral cutout 
over chocolate jersey pants, and the 
sapphire pleated shantung jacket 
atop an A-line dress. FRENCH 
DRESSING also showed strength 


~ in jackets and sweaters. In the 


latter category there was a smart 
mixed rib one-button, shapely knit 
cardigan jacket, a multicolored 
cable-front space dyed cardigan and 
a feminine heather jersey sweater 
with “Necklace” bow tie. French 
Dressing’s short, fitted jackets 


~ also had a fresh look. We loved 


the mahogany color chenille in a 
tapestry floral and an antique brass 
buttoned jacket with roll-up cuffs 
in a fawn colored flower/leaf pat- 
tern. ANGEL SANCHEZ showed 
a glamorous evening collection. 
Standouts were his utterly chic 
black wool cocktail dress with 
patent leather inset, a silk mikado 
A-line charmer with micro bead 
embroidered bodice and, for all out 
glam, the diaphanous pleated silk 
chiffon gown in palest gray over 
nude with pleated silvery leather 
bodice. 


“TABULA RASA” continued from page 6 


bronzing beads are encapsulated in 
a moisturizer and burst on con- 
tact with exactly the right dose of 
sun-burnished glow. Oil-free and 
water resistant, it contains vitamins 
A and E to fight free radicals and 
silicone polymer and cellulose, 
which helps absorb excess oils. 
ALPURE combines Swiss precision 
with Alpine purity in a range of 
high performance skincare prod- 
ucts comprised from 100% natural 
active (Swiss organic farmed) ingre- 
dients derived from fruits, plants 
and other vegetation and enriched 
with water from ancestral glaciers. 
All are extremely pure without the 
use of fertilizers, pesticides or weed 
killers and consist of two ranges, 
Anti-aging and Hydrating. Famed 
perfume house, LARTISAN 
PARFUMEUR has launched its 
first line of holistic, organic body 
care products called Jatamansi. In- 
cluded in the range is bath milk, all 
over body cream and body oil and, 
in the month of May, the launch of 
LEau de Jamansi, a fresh, benefi- 
cial eau de toilette in an organic 
version. Getting right to the point 
is THIS WORKS, a comprehensive 
and aptly named skincare line rang- 
ing from Energy Bank, Deep Calm 
and In The Zone bath and shower 
oils, to Skin Deep, a dry leg oil, 
and Enjoy, a really rich lotion. 


While FI took note of many fabu- 
lous fragrances such as Hampton 
Sun, Etat Libre d’Orange, Parfum 
d Elle, Vraie Blonde and Je Suis un 
Homme, we took particular note of 
SMILEY by Ora-Ito, the very first 
perfume designed to be an anti- 
depressant. The chemical elements 
have been specially selected to 
cheer you up. Its secret supposedly 


comes from a molecular formula 
of volatile ingredients with exhila- 
rating properties. With micronu- 
trients to activate happiness, this 
psycho-tonic fragrance is adapted 
for both men and women. Now, 
that’s something to smile about! 


INTERNATIONAL DATELINE 


MAY 5-7 NEW YORK 
DESIGNERS & AGENTS 

(Better Contemporary/ 

Young Designer RTW/Accessories) 


MAY 68 NEW YORK 
ACCESSORIESTHESHOW 
(Fall/Winter Accessories) 


MAY 68 NEW YORK 
MODA MANHATTAN 
(Fall/Winter RTW) 


MAY 68 NEW YORK 
FAME : 
(Fall/Winter RT W/Accessories) 


MAY 69 NEW YORK 
NOUVEAU COLLECTIVE 
(RT W/Accessories) 


MAY 7-9 NEW YORK 
ACCESSORIE CIRCUIT 
(Fall/Winter Accessories) 


MAY 79 NEW YORK 
INTERMEZZO COLLECTIONS 
(Fall/Winter RTW) 


MAY 7-11 NEW YORK 
ACCESSORY, INTIMATE AP- 
PAREL, HOSIERY MARKET 


MAY 8-10 MIAMI BEACH 
MATERIAL WORLD 

(Global Sourcing, Fabric, Trim, 
Trends) 


MAY 13-14 NEW YORK 
THE MAKEUP SHOW NYC 


MAY 19-22 NEW YORK 
ICFF 


(Contemporary Furniture Fair) 


MAY 20-22 NEW YORK 
SURTEX 
(Art & Design for the Home) 


-MAY 20-23 NEW YORK 


NAT’L STATIONERY SHOW 


MAY 23-24 NEW YORK 
LUXE PACK NEW YORK 
(Luxury Goods Packaging) 


MAY 29-JUNE 1 BARCELONA 
PASSAREL - LA GUADI NOVIAS 
(Bridal) 


JUNE 13 MIAMI 
FLORIDA FASHION FOCUS 
(Women’s RT W/Accessories) 


JUNE 13 BARCELONA 
NOVIAESPANA 
(BCN Bridal) 


JUNE 1-4 SHANGHAI 
SHANGHAITEX 
(Textiles/Technology) 


JUNE 2-4 SEATTLE 
SEATTLE TREND SHOW 
(RTW/Accessories) 


JUNE 3-5 CHICAGO 
WOMEN’S & CHILDREN’S 
MARKET 

(Fall II/Holiday) 


JUNE 3-6 DALLAS 
WOMEN’S & CHILDREN’S 
MARKET (Fall I/Holiday) 
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“MENSWEAR” continued from page 3 


plaid shirt (and jacket) in the show. 


Rather than doing Disney theme- 
park shows, this label’s two design- 
ers are firmly rooted in their own 
reality. The line may be avant- 
garde, but these are supremely 
well-tailored clothes accessorized 
with fun touches, such as turquoise 
suede gloves and green bowl cut 
wigs. The models may have green 
hair, but they're wearing some 
luxurious gray pinstripe pieces. The 
black low-rise tux pants and vest get 
a punch worn with an elbow length 
shirt and citron wool pompom cap. 
As fashion is about experimenta- 
tion and innovation, why not wear 
a chartreuse three-armed cashmere 
sweater, with the third arm serving 
as a muffler? Even a black hooded 
sweatshirt isn’t ordinary, embel- 
lished with the brand’s logo, an 
orange and white beaded rooster 
and crown motif on the back. Most 
men probably won’t embrace the 
super low crotched pants, but we 
know that there are men out there 
thin and fashion-forward enough 
to wear it. On our way out, we spot- 
ted a number of audience members 
wearing pompom hats like the ones 
shown on the runway just minutes 
earlier. 


EVISU — MEN’S & WOMEN’S 
The black and scarlet color palette 
is a classic ‘80s color combination, 
but it looked thoroughly up to-date- 
here. The show, which was dedi- 
cated to James Brown, as stated in 
the program notes, had the vibe 
and verve of a ‘50s/’60s rock con- 
cert. The red, tailored, polished 
cotton suit would have been great 


for the young Beatles had they 

ever considered trading-in their 
basic black. The women’s clothes 
were more fantastic — a red hot 

air balloon print boyfriend jacket 
worn over a cummerbund wrapped 
drop waist peplum, short skirt. As 
Evisu began as a jeans’ line, there 
was, of course, a great pair of baggy 
dark logo denims for men and the 
\-front super skinny denims for 
women, as well as some knife-sharp 
black leather tube pants. We loved 
the black kimono jacket with the 
oriental motif on the back that was 
worn by a guy, but great for both 
men and women. Evisu threw in 
some fuzzy cable knit sweaters in 
cream that were unisex. So were 
the wide lapel cardigans and many 
other looks in this collection. A 
great touch was the ultra-feminine 
silver and gold brocade peep toe 
wedges. Rather than the usual 
little black dress for cocktails, why 
not wear a mini length red leather 
kimono with a satin obi purse on 
the small of your back? Pair that 
with opaque black tights and gold 
platforms and you've got a winner. 


ANDREW BUCKLER “Close 
Encounters” 

Mr. Buckler on his invitation 
promised, “close encounters” (of 
the third kind?). He drew inspira- 
tion from “anatomical muscular 
illustrations whose medical influ- 
ence inspires a cleaner, refined 
look.” Fuse that with a sci-fi edge 
and you have a presentation that 
was captivating from start to finish. 
Sometimes fashion is pure theatre, 
and Buckler set the stage well: 
while waiting for thé show to start, 


the background music sounded 
like a satellite transmission, and 
the lights at the foot of the runway 
looked like those of a flying saucer. 
All this made us feel as if we were 
on the set of “X-Files”. 


Molly Jackson’s glass jewelry was 
extraordinary and contributed to 
the rock ‘n’ roll meets cyber world 
vibe. We loved the glass gauntlets 
trimmed with red patent leather 
straps that worked well with the 
“Blade Runner” porcupine styled 
hair. The accessories and hairdos 
may have been futuristic, but the 
clothing collection was filled with 
beautiful (mostly black) jackets that 
well-dressed men would want to 
wear in the here and now. Best was 
the skinny black suit, a charcoal 
cashmere cardigan, and a multi-ply 
rose and gray cashmere sweater. 


During the show, we were also 
treated to a cabaret performance 
featuring a Liza Minnelli imper- 
sonator and a bevy of male models 
who sauntered down the runway in 
Andrew Buckler signature under- 
wear and “sexy bastard” argyle 
socks, which were designed for 
gents with vats of self-confidence 
and a sense of humor. After the 
musical break, the designer again 
got serious and showed some 

ereat pieces like a black and white 
silkscreen leopard tee, and several 
shredded black Patti Smith-like 
style sweaters that would be a coup 
for women who “borrow” their 
boyfriend’s clothes — they won’t 
ever give them back. 


Buckler also debuted his new 
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“SEA OF GRAY...” continued from page 7 


wide leg. Very cute, the blue denim 
overall belted bubble dress with 
black satin 314 bubble sleeve, worn 
with the eye-catching bronze Lycra 
tights. Also fun, the gray satin, 
purple pansy print dress worn with 
cool silver lamé leggings and black 
patent leather ankle strap platforms 
with decorative pansy. 


MORPHINE GENERATION 
Not bad at all for a first time show- 
ing of a full collection, especially 
for designer Erik Hart who, accord- 
ing to his father, Allan (whom we 
spoke with at the show), started out 
in the fashion business by selling 
his tee shirts out of a duffle bag. 

A mostly black urban collection 

for men and women, FI: loved the 
coated black linen fabric shorts 

and the trench in wax coated black 
linen. The collection was all very 
wearable, especially the champagne 
wool turtleneck sweater dress 

with hand printed cameo of Lord 
Byron, the olive nylon parka dress 
with PVC belt, worn over a black 


What’s New On the Wedding Front? 


cashmere turtleneck, and the silk 
champagne bubble dress. 


TADASHI SHOJI 
For couture we look to Tadashi 
Shoji, designer of the wellknown 
Tadashi line, as well as Tadashi 
Shoji, a couture eveningwear collec- 
tion, which is available by request 
or special order. Metallics are king 
in this artist’s hands. Most notable 
were those dresses with basket 
weave detailing, one gold metal- 
lic liquid jersey offthe-shoulder 
cocktail dress and two gowns, one 
in silver metallic and the other in 
gold metallic tulle. For those bold 
ladies who love animal prints, the 
leopard print, ruched taffeta gown 
makes quite a statement. And, for 
the ultra-formal occasion, the snow 
white and silver silk duchesse satin 
gown, with traditional Chinese em- 
broidery detailing the bodice and a 
hand stitched tulle skirt, is perfect 
for a princess! 


Kirstie Kelly for Disney’s Fairy Tale Weddings 


WEDDING DRESSES AND DISNEY MARRY 
A couple that may indeed live happily ever after! 


Fairy tale inspired bridal gowns is not a hard sell, and seemingly a good fit for a 
company like Disney, whose basic specialty is providing a fantasy world for both 
children and adults. And with designer Kirstie Kelly on board, along with her 

10 plus year experience designing gowns, the stage is certainly set. Shown were 

a collection of 34 wedding dresses and “Maidens” bridesmaids gowns inspired 
by classic animated Disney princesses — Cinderella, Jasmine, Snow White, Belle, 
Sleeping Beauty and Ariel. Every gown had specific details inspired by each char- 
acter. Cinderella claimed the most dresses in her honor, like the offthe-shoulder 
silk tulle ball gown with a ruched bodice and crystal beading lightly sprinkled on 
the neckline and hip. Belle’s gowns were all in a warmer champagne candlelight 
tone. The models even physically looked the part, though the dresses could work 
on any bride regardless of hair and skin tone. Will this angle sell more dresses? 


Only a fairy godmother can tell. 


































“MENSWEAR” continued from page 8 
‘WINKLEPICKER shoe line. These 


ultra-pointy dress shoes are based 
on the very proper English leather 
lace-up, which is a staple in every 
businessman’s closet. Bhe differ- 
ence here is that Winklepickers 
come in fun colors, such as sparkly 
gold, matte gold, camel/orange 
and cobalt. And, the avant-garde 
can look forward to donning a pair 
of “sexy bastard” socks with their 
new Winklepickers. 


MENSCIENCE — AN AN- 
DROCUETICAL SKINCARE 
LINE 

Although it’s marketed as a male 
line, we found that the women 
who tried the Ti02 Sunblock SPF 
30 liked it just as much as the 
men. The word, “Androceuticals” 
combines the prefix Andro, which 
means for men, and the word 
pharmaceuticals. Androceuticals 
are a category of products that are 
formulated with active ingredients 
and used by doctors and skincare 
professionals for their demonstrat- 
ed impact on the appearance of the 
user’s skin. 

In our test we loved the product for 
several reasons — it’s light, moistur- 
izing and waterproof. It also per- 
formed well while worn on some 
long hikes as well as on the soccer 
field. Best of all, as promised, it 
quickly absorbed into our testers’ 
skin and didn’t run into their eyes 
during physical activity. So, as it 

is generally accepted that as the 
days grow warmer, or if you live 

in a perpetually warm and sunny 
place, SPF 15 is not enough, it is 
our conclusion that come spring, 
a Sunblock with a 30SPF will be a 


consumer have-to-have. 
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“Bridal” cont'd from page 10 



















JASMINE 


“International Dateline” continued from page 9 


JUNE 415 NEW YORK 
RESORT MARKET 


JUNE 5-7 NEW YORK 
FFANY NY SHOE EXPO... 
FFANY COLLECTIONS 


JUNE 810 LOS ANGELES 
D&ALA 
(Fall 11/Holiday RT W/Accessories) 


JUNE 811 * LOS ANGELES 
BRIGHTE (Women’s Resort 
RTW) 
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‘SNOW WHITE 


JUNE 812 LOS ANGELES 
THE INTERSECTION 
(Women’s Fall II/Holiday RTW) 


JUNE 8-12 LOS ANGELES 
WOMEN’S & CHILDREN’S 


MARKET 


JUNE 9-11 LOS ANGELES 
TRANSIT/THE L.A. SHOE 


SHOW 


JUNE 11-12 NEW YORK 


COSMECEUTICALS 


(Conference - Science Trends) 


JUNE 12-14. NEW YORK 
CHINA TEXTILE & APPAREL 


Sleeping Beauty 
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